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SPOT Planning

=planning Customer files
=ICustomer files
In the Contacts menu you manage all your contacts and info.These contacts are
used throughout SPOT. If you want to add a new campaign or customer file you
can pick the advertiser, agency and sales from the existing contacts list.
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Owverview campaigns

The buttons on the costumer screen have the following functions

G Go to the campaign level
Open the file with info on the customer

Open the log with changes
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Graphs with customer data
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Campaigns
Multiple Channel Campaigh management

Campaigns can be managed across multiple channels, using different rate cards.
You have the possibility to apply GRP contracts using budgets, discounts and rates
on a per campaign basis. Results are monitored and incorporated in reports. The
most cost-effective breaks for a specific campaign can be selected. By choosing a
planning template, all your conditions for the actual planning are automatically set.
Proposals can be generated, imported, tweaked and sent to the client.

All the campaign details are saved to enable to plan or replan different campaigns
together at the end of the day or week for instance to get a optimum spread of the
spots.

The buttons on the campaign screen have the following functions

‘ Graphs with campaign data

% Packages

Import bookings

s
Batch planner multiple order lines
Go to the Spots level

Ly
G Extra Costs

Campaign totals

Campaign update
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Autoplanner
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SPOT has a unique automatic planning tool, which is the quickest and most
sophisticated way to plan. Automatic planning can easily reach an average speed
of more than 1000 plans per minute. All contract conditions, spot-tape information,
and programme information is gathered to provide maximum planning efficiency.
Timebands allow you to let the autoplanner plan during certain hours in a day,
week or month. This can be for the complete campaign or part of it.
An advanced option is to be able to plan around certain themes or programs, or

exclude them from your planning.

So even though the planning is done automatically, there many options to
determine exactly how and where the planning will be done.

The buttons on the campaign screen have the following functions
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Packages

Extra Costs

Campaign totals

Import bookings

Go to the Spots level

Graph with client budgets

Batch planner multiple order lines

Campaign update
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The Autoplanner avoids back-to-back scheduling. This means that SPOT will not
automatically schedule commercials in consecutive breaks. The general rule is
also that there is not more than 1 spot per hour of the same campaign.
The buttons on the spots screen have the following functions
G Placing spots & preferred positions
6 Assign a free spot
e Change / edit multiple spots
E Go to the autoplanner
=]
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On-screen planning: flexibility

Once the automatic planning has been done, SPOT will adopt the on-screen
planning mode, allowing you to do some extra tweaking of the planning if
necessary. All the breaks of the chosen period appear in a grid on the screen.
You can plan simply by clicking in the desired break. This tool enhances the
planning process, making it extremely flexible.
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Throughout the planning process the contents of the breaks are visible in the side
browse and financial/grp information is constantly updated.

Additionally, colour coding provides direct insight into spot availability. With one
click you can create an even more selective and filtered view of breaks qualified to
plan in. When you are planning manually SPOT will adopt the same on-screen
planning mode and you can simply place all the spots in the breaks yourself.
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